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Module 1: Salesforce Revenue Cloud Fundamentals

Revenue Lifecycle And Quote-To-Cash Overview
Revenue Cloud Architecture And Core Capabilities

Key Personas: Sales, Operations, Finance, Product And Customer

Success

Revenue Processes And Business Scenarios
Revenue Cloud Vs. Traditional CRM/CPQ Approaches

Environment, Setup And Implementation Considerations

Module 2: Salesforce Platform Foundation

Salesforce Data Model And Object Relationships
Profiles, Permission Sets, Roles And Sharing
Salesforce Flow Fundamentals

Record-Triggered And Screen Flows

Validation Rules, Approval Processes And Automation

Reports, Dashboards And Audit Considerations

Module 3: Product Catalog & Product Modeling

Product And Catalog Concepts

Product Attributes And Characteristics

Product Relationships And Bundles
Configuration Rules And Compatibility Concepts
Product Lifecycle And Versioning

Catalog Governance And Maintainability

Module 4: Pricing Management



Pricing Architecture And Pricing Procedures
List/base Pricing And Price Books

Tiered, Volume And Usage-Based Pricing Concepts
Discounts, Adjustments And Pricing Rules
Promotions And Eligibility Concepts

Effective Dating And Pricing Governance

Pricing Scenarios And Troubleshooting

Module 5: CPQ & Quote Management

© Opportunity-To-Quote Process

Quote Creation And Quote Line Management
Product Configuration And Guided Selling
Pricing Calculations And Discounting

Quote Approvals And Business Rules

Quote Document And Proposal Concepts

Quote-To-Order Transition

Module 6: Order Management & Fulfillment

© Order Capture And Order Lifecycle

© Order Decomposition And Orchestration Concepts
Order Amendments And Cancellations

Fulfillment Status And Exception Handling

Integration With Fulfillment/ERP Systems

Order-To-Activation Scenarios

Module 7: Contract, Subscription & Recurring Revenue



Contract Lifecycle Fundamentals

Subscription Products And Recurring Charges
Renewals And Co-Terming Concepts

Amendments, Upgrades And Downgrades
Proration Concepts

Usage And Consumption-Based Commercial Models

Revenue Lifecycle Reporting

Module 8: Billing, Invoicing, Tax & Payments

Billing Lifecycle And Billing Schedules

Invoice Generation Concepts

One-Time, Recurring And Usage Charges

Credit, Debit And Adjustment Scenarios

Tax Calculation And External Tax Provider Integration Concepts
Payment Collection And Payment Status

Billing Reconciliation And Exception Management

Module 9: Automation, Integration & APIs

Salesforce Flow For Revenue Processes

Apex Considerations And When To Use Code

REST/SOAP API Concepts

Platform Events And Asynchronous Processing

ERP, Finance, Tax, Payment And Provisioning Integrations
Middleware Patterns And Error Handling

Integration Monitoring And Retry Strategies



Module 10: Security, Testing & Deployment

© Revenue Data Security And Access Design

Sandbox And Environment Strategy

Test Data And Test Scenario Design
Deployment And Release Management

Debugging And Issue Resolution

Module 11: Analytics & Revenue Operations

© Revenue And Pipeline Reporting
Quote, Order And Subscription Metrics
Renewal And Churn Indicators
Discount And Margin Analysis

Billing And Collection Visibility

Dashboards For Sales, Finance And Management

Data Quality And Operational KPIs

Module 12: Capstone Implementation Project

© Design A Complete B2B Quote-To-Cash Solution

Configure Pricing, Discounts And Approval Rules
Build Quote-To-Order Process
Configure Subscription/renewal Scenarios

Design Billing And Payment Integration Approach

Implement Automation And Integration Mockups

Unit, Functional, Integration And Regression Testing

Governance, Documentation And Operational Readiness

Create A Product Catalog With Bundles And Attributes



© Prepare Test Cases, Demo Script And Solution Documentation



le-Learning through LMS

Learning Management System

Our LMS [LearnPitch) is for the administration, decumentation, tracking, reporting, automa-
tion, and delivery of educational courses, training programs, or learning and development
programs.

Qur LMS has been designed to identify training and learning gaps, using analytical data and
reporting to keep you up with the class activities.

Key Features Learning Management System
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I Training Certification

Farn Your Certificate

Your certificate and skills are vital to the extent of jump-starting your career and giving you

a chance to compete in a global space.
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has successfully completed training on
Training Program

from DD/MM/YY to DD/MM/YY During this training organization
found him/her, a good performer & an Excellent learner.

XXOXXXKHHNX  XHXHXXKK 262

f

Certificate ID Date Director’s

+ Celebrating ~

00 | www.cromacampus.com



|Croma Campus is Nasscom Certified

Croma Campus is now

NASSCOM

Certified Member
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|Glimpse Of Our Office

Look Who We are

Qur office's infrastructure comprises all the necessary software
and network resources that are required to deliver IT & Design,
Human Resources, Digital Marketing, and training services.

We are well-equipped with bright designed work bays for
employees and managers having separate cabins with spacious
cafeteria and training classrooms.

CROMA CAMPUS
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|About Croma Campus

1 Our Mission is to Build Nation through
Education & Beyond Limitation. 25

g:?]ma ‘#-I Asia's Leading

Edtech Company

Croma Campus Training & Development Private Limited is an
education platform providing rigorous industry-relevant
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programs designed and delivered in collaboration with
world-class faculty, industry & Infrastructure. In the past 15 years
we have trained 18000+ candidates and out of which we are able

to place 12000+ professionals in various industries successfully.

We're Here to Help -
Reach Out to Our Global Offices

= India Iil Canada E= usa

Croma Campus Training & Croma Campus Training & Croma Campus Training &

Development Private Limited Development Private Limited Development Private Limited

G-21. Block-G, Sector 3, Noida, 279-B Baltzan BLVD, Soskatoon, 454 church street Cairo, GA-39828,

Uttar Pradesh-201301 Saskotchewan, Canada-5TWOSs1 United States of America

+81-97152 6042 © Chat on WhatsApp +1(647) 370-6470 () chaton WhatsApp +1(647) 370-6470 (O chatenWhatsApp
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